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Steps to Access BusinessDecision from CADL website

Within a CADL location
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Outside a CADL location
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Steps to Sign in to BusinessDecision

Once you have accessed the BusinessDecision databas e, you will need to sign in.
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c. 1 ( ( B save this code somewhere — you will need it at the conclusion _ of
your activation process.
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‘Starting a Project’

D ) & & & A
“My Projects”: @ ( *5 @ (& ( *
“My Previous Reports” A ( ( *
“My Preferences” A E B C

“My Subscription Status” A ;
1 & @) + /% & @ 2
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My Previous Reports || My Preferences Subscription Status

Logout

Start a new Project >
Delete
| - | Projects & | Options | Last Accessed 1
| Ll | M. Black geo data 4-9-08 | Previous Reports | Edit | Migrate |Apr 9, 2008 10:40:16 AM PDT
| [] | M. Black site data 4-9-08 | Previous Reports | Edit | Migrate |Apr 9, 2008 10:36:21 AM PDT
| [ | Lansing EDC 4-4-08 | Previous Reports | Edit | Migrate |Apr 4, 2008 8:24:34 AM PDT
Lansing EDC Site Study . . : B
I from Capital 4-4-08 Previous Reports | Edit | Migrate | Apr 4, 2008 8:02:32 AM PDT
| r | renees data 4-2-08 | Previous Reports | Edit | Migrate |Apr 2,2008 2:11:35 PM PDT
[~ | Ingham Cnty stats 3-27-08 | p.yi0s Reports | Edit | Migrate | Apr 2, 2008 2:02:26 PM PDT
Termy
| - | Retail Bakery 2-14-08 | Previous Reports | Edit | Migrate | Feb 14, 2008 10:57:00 AM PST
u zgggt Geographic Units Feb | o o jous peports | Edit | Migrate | Feb 4, 2008 8:08:44 AM PST
u zgggt Site Study Area Feb | 5 o\i55 Reports | Edit | Migrate | Feb 4, 2008 7:51:07 AM PST
| m | HVAC 2 1-31-08 | Previous Reports | Edit | Migrate |Jan 31, 2008 2:30:03 PM PST
| [ | HVAC 1-31-08 | Previous Reports | Edit | Migrate |]an 31, 2008 2:21:55 PM PST




‘Starting a Project’

Start a new project Logout

Step 1: Give your project a name: | |
hoose one of the following: \

SITE STUDY AREA
Create rings, don
sie,

Specify a site by

@ drive times, or hand-drawn study areas around a

& Address or Intersection

" Latitude and Longitude

" Finding a place and clicking on a map

T Uploading a .DEF (dbase) file with multiple sites

_DR_

GEOGRAPHIC UNIT STUDY AREA
reate regional study areas from efined geographic units

" Select standard geographic units like counties, cities, or ZIP Codes, etc.

< Back || Next >




Site Study Area
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Define a Location
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Specify Site by Thks
e e ersection
T Latitude and Longitude e =
r"_ i i o Batk
Clicking on the map _ i Rl e -
Address or Interseciion / - el oyt g
- ll’.‘\_;i‘ﬂl:!]-ﬁ—aglu_qua.‘h 1 L - A
401 S capitol Ave | N £ 3 3
City State £l | -
|Lansing | [Michigan = - n- Rl Df 12:-‘:’” \ 2 g’" =
- i : ]
Zip : y ] : i e el
|48933 | ’Tl 43 d_;_l. . ‘@w : a3 [ii=3 aP|_| H.,?.!.L_ansrrrg . s
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. : Q
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& 2007 ESR Tele Atlas E:
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Name this site: (Optional) & ZoomIn ¢ Re-Center ¢ Place/Move Site on Map
l401 s Capitol Ave | Tips Resize Map : w @ &8 Tips
"
< Specily Study Areas by
=& _Rings Rings: Information for up to three overlapping rings that
T Donuts use your site as the center point. Each ring includes the
" Drive Times data of any inner ring.
" Hand-drawn Shape
#[3.0  |mies F[5.0 |miles ¥[7.0 | miles
| <cancel (|| Refresh Map [} Next > |
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5 100 sites for analysis & ( “site study area” *
Sites and Study Areas Logout
Project Name:
lclass test 4-23-08 |
Add or edit sites, or choose reports.
Site 1: 401 5 Capitol Ave; Radii: 3.0, 5.0, 7.0 miles Edit | Delete | Name Site
Add another site (You may add up to 100 sites for analysis)
<Back || Choose Reporis >
5 3 sites for analysis & ( “geographic unit study area”  *
Define Study Areas Using Standard Geographic Units Logout

Project Name:
IM. Black geo data 4-9-08 |

Create a study area by selecting one or combining several states, counties,
places, Congressional Districts (CDs), Core Based Statistical Areas (CBSAS),
County Sub-Divisions (CSDs), Designated Market Areas (DMASs), ZIP Codes, or
census tracts to create an area. Your report can include up to three areas for
comparison.

Edit an area or choose reports

Area 1: Counties: 26037 Clinton County, MI  Edit | View Map | Delete

Area 2: Counties: 26045 Eaton County, MI Edit | View Map | Delete

Area 3: Counties: 26065 Ingham County, MI  Edit | View Map | Delete

< Back || Choose Reports > |




Choosing Your Reports

“Subscription Reports”
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Choose Reports and Maps - class test 4-23-08

“Purchase Other Reports”
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Check the reports and maps below that you need. The reports listed on t

of your subscriftion. Additional reports listed on the right are available at|the price indicated (an average 50%

discount compafed to the non-subscriber price).

Tip: Click the Rgport Name for a description, sample, and other valuable i

Select Subscription Reports

Tapesiry Segmentation Area Profile
[T Tapestry Segmentation Area Profile

i[Demographic

I Market Profile

I Graphic Profile

T Demographic and Income Profile
" Housing Profile

[T Census 2000 Summary Profile

[Consumer Expenditure
" Retail Goods and Services Expenditures

{One Map Per Site

These reports and maps are free as part of your subscription.

=
< I Thematic Map
A
WILL ( 1 G & I$ $
will NOT  ( 1 G & '

formation.

Purchase Other Reports

Purchase other reports not included in this
subscription. The price for each report is
shown below.

ELEEEEREEEREEERTEET

8 T A T T

I[}emng rapl

et Worth Profile

Age by Income Profile
Detailed Income Profile
Age by Sex Profile

Age by Sex by Race Profile

Detailed Age Profile

Age 55+ Profile
1990-2000 Comparison Profile

Census 2000 Detailed Race Profile

[Consumer Expenditure (Frice $50)

Automotive Aftermarket Expenditures
Financdial Expenditures

House and Home Expenditures
Household Budget Expenditures

iMedical Expenditures
Recreation Expenditures

|lu|arket Potential (Price £75)

2

e left are available free of charge as part




Creating a Thematic Map

D + /9'2
Step 1: Select thematic variables

OR

Select a database

|ConsumerExpenditure

Select a table from the database

Enter a keyword to find a variable (e.g. entertainment):

$ selecting the database
& & +

|x05. CEX: Apparel
Select a variable

<«

IAIteratioaniep_air& Tailoring of Apparel: Average
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Step 2: Select data classes and colors

—

Group the data into |5 =] classes.
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Select a classification method: |Quantile

Choose a color palette: |Coolto Warm x|

=] What's This?

& variable *

$ data classes and
colors &
E
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Step 3: Select level of geography

Select the level of geography: IMnstDetailed Available |
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Confirming Your Selections
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Handy Hints
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